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MINIMUM WHITE SPACE : The amount of white space that
is to be maintained around the zumer logo is based on the
height of the “e” - which equals X.

ZUMER TYPEFACE : The recommended typeface for the Zumer
brand is Futura. This typeface comes in several different
weights for a variety of needs and uses. It's full letterforms and
angular nature works as a nice compliment to the logomark. It
is recommended that Futura Light be used for the tagline creat-
ing a slight visual contrast from the heavier Zumer logomark.
Futura Light should also be considered for significant bodycopy.
Heavier weights, oblique and extended versions of Futura should
be used in a very limited and restrained manner.

TAGLINE PLACEMENT : The Zumer tagline should be placed

to the left of the opening of the megaphone. The distance from
the “e” should be 1/2 of X. It's vertical placement should be
centered in-between the top and bottom of the “e”. The typesize
of the tagline should be roughly 1/3 of the height of the “e".
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Scaled 25% from above symbol
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