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lucky charm

pPantone® Process - =025, M=000, Y=080, K=005
pPantone® - 381
web - R=153, G=204, B=000, #99CcC00

pumpin’

pPantone® Process - c=000, M=090, Y=065, K=000
Pantone® - 185 (2x)
web - R=255, G=051, B=051, #FF3333

wide open

Pantone® Process - =070, M=005, Y=015, K=000
Pantone® - 311
web - R=000, G=204, B=255, #00CCFF

Qranola

Pantone® Process - C=010, M=015, Y=030, K=020
Pantone® - 452
web - R=204, 6=204, B=204, #cccccc +

R=153, G=102, B=051, #996633

[ ]
pick-me-up
Pantone® Process - =000, M=015, Y=100, K=000

Pantone® - 108
web - R=255, G=204, B=000, #FFCCOO

orange you glao

Pantone® Process - c=000, M=070, Y=100, K=000
Pantone® - 021
web - R=255, G=102, B=000, #FF6600

shock-ra

Pantone® Process - c=080, M=100, Y=000, K=000
Pantone® - 2603
web - R=102, G=000, B=153, #660099

canady

Pantone® Process - =000, M=070, Y=000, K=000
Pantone® - 205
web - R=255, G=102, B=153, #FF6699

fodays special

Pantone® Process - c=003, M=000, Y=000, K=030
Pantone® - 877 (428)
web - R=204, G=204, B=204, #cccccc

on the dl

Pantone® Process - c=100, M=100, Y=100, K=100
Pantone® - process Black 2x
web - R=000, G=000, B=000, #000000
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modo

Behold the all-knowing, all-seeing resource
for what to do in your city. modo helps you
find exactly the right bar, restaurant, club/p3,
live music, movie, sporting event, coffee shop,
museum, performance, clothing store, outdoor
activity or anything else you're in the mood
for. with insightful reviews written by our
smart, witty and incredibly lucky staff getting
paid to go out and screw around on your
behalf. et the lowdown. cet modo.

some other tidbits for those of you still
reading:

Neptune

- modo is small, handheld, fits in your pocket
- modo is wireless and not dependent on the
web
vour guide to whatever vou'd rather be doing. - free service forever
- modo automatically updates its content

mOdO.neT every day

- updates if you travel to another modo city

\ 4

modo

il diieal GoCARDS a¢ Yol s yahoo.com

NTICULAR POSTCARDS.

MODO POS POSTCARDS.

VEN A MODO POSTCARD STAND.

MODO POSTCARDS
MODO POSTCARDS.
MODO GO -CARDS.
MODO KOZMO CARDS.
MODO L.



A 4

FRONT GRAPHIC PLACEMENT: BACK GRAPHIC PLACEMENT:
Homo? artwork centered on front, placed modo logo centered on back, placed approx.
approx. 2.75" down from bottom neck seam. 1.375" down from bottom neck seam.
—_— —_— —_— —_— —_— —_—
— — — — —

(modo [modo
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modo

register now!

modo - whatis modo?

£ -
aqQs

1.How does it wark™

Ewery night hot, fresh modoe content gets
beamed to your modo. The broadcast
content & automatically received, stored

and waiting for wou to wonderwhat to do
next.

2WMhere can | use {7

You can use it any Modo city, NY, SF, and
L& are up August 25, After that Modo will
continue to launch in major cities around
the countn-and within a couple years
around the world.

2 How bowill it zost?

Under$100. You pay onhy for the dewvice.
The senice i free--even if you uze i in
another mada city.

Aithere can | buy 7

“rou'llbe able to buy modo at modo.net
starting August 28th, After that date, yvou'll
ako be able to buy it in local stores as
modo launches inyour city. Look for it in
your favorite clothing and music stores and

oo = 3 wrsualiration

3d visualization

i

) modo - three colors

three colors

eprev o ne

Right novwe, Modo comes in three colors:

Jupiter, Meptune and Moon, Plan your
wardrobe accordingly.

jupiter

| madn = price

mada - what iy moio |

™

| mado - sampbe screent
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hell, meet

MODO BRAND IMAGE OUTDOOR



where
the hell is
everything?

Meet modo. A living, breathing,
updated-daily, portable source
of inspiration on the best places
to drink, dance, eat, shop, stare
at a movie screen, hang out or
whatever it is you'd rather be
doing. Just $99.

FRED SEGAL EYES « 500 Broadway, santa monica « 310 394 1975

TRACEY ROSs « 8595 sunset Blvd. west Hollywood « 310 854 1996

KBOND « 7257 Beverly Blvd. Los Angeles « 323 939 8866

RUDY’'S BARBERSHOP « 8300 sunset Blvd. west Hollywood « 323 650 5669
FRED SEGAL Melrose . 8118 melrose Ave. west Hollywood « 310 815 0606

MODO CO-OP AD
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vour guide to whatever you'd rather be doing.

modo.net

MODO BRAND IMAGZ CAMPAIGN
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vour guide to whatever vyou'd rather be doing.
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MODO BRAND IMAGZ CAMPAIGN
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